
Unit 2 Overview:  Politics, Propaganda, and Persuasion

Essential Questions:

1.  How does an author create an effective argument?
2.  How can I determine whether an argument is truthful or if the truth is being twisted?
3.  How can I persuade an audience to my way of thinking?
Texts we’ll read:

· Martin Luther King, “I have a dream”
· Paradise Lost:  Eve’s speech to Adam after eating the apple
· How Hip Hop Holds Blacks Back
· President Obama’s address on Syria
· George Bush’s address at Ground Zero
· Mr. Thomas’ speech to the Board of Ed on increasing property tax for schools
· Bane’s speech in The Dark Knight Rises
Terms you should know: (be sure to look at the list below that has skills attached to standards)

· Diction
· Rhetorical Triangle (ethos, pathos, logos)
· Concession
· Counterargument
· Deductive/Inductive Reasoning
· Author’s purpose
· Fallacies
· Rhetorical Shift
· Parallelism
· Juxtaposition
· Anaphora
· Repetition
Learning Logs for Unit 2:  Politics, Propaganda, and Persuasion
Pre-AP English II
How This Works:  Keep up with your assignments and the score (1,2,3,4, or 5) that you received on that assignment.  This will be how you track your scores in Infinite Campus.  Not every standard will be assessed five times, some may only be once or twice, but keep up with what the assignment was and what your score was so that you will know how you’ve progressed with that standard and which standards you need to focus on before the summative assessment.
	Standards
	Skills Assessed with Standard
	Assignment 1/Score
	Assignment 2/Score
	Assignment 3/Score
	Assignment 4/Score
	Assignment 5/Score

	1.  Identify, analyze, and evaluate the ways in which the devices the author chooses (e.g., irony, imagery, tone, sound techniques, foreshadowing, symbolism) achieve specific effects and shape meaning in increasingly challenging texts
	· Tone determined through diction
· Tone shift
· Multiple tones
· Vocabulary associated with tone
· Apostrophe
· Euphemism
	
	
	
	
	

	2.  Analyze an author’s implicit and explicit argument, perspective, or viewpoint in a text
	· Argumentation
· Claim
· Concession
· Counterargument
· Deductive/inductive reasoning
	
	
	
	
	

	3.  Identify the author’s stated or implied purpose in increasingly challenging texts
	· Determining author’s purpose
	
	
	
	
	

	4.  Distinguish between fact and opinion, basing judgments on evidence and reasoning
	· Determining fact and opinion
	
	
	
	
	

	5.  Recognize the main ideas in a variety of oral presentations and draw valid conclusion
	· Determining main idea
	
	
	
	
	

	6.  Identify and evaluate the effect of logical fallacies (e.g., overgeneralization, bandwagon) and the presence of biases and stereotypes in television and print advertising, speeches, newspaper articles, and internet advertisements
	· Generalizations
· Style
· Rhetorical shift
	
	
	
	
	

	7.   Identify types of arguments (e.g., causation, analogy, appeals to emotion or authority) in visual and oral texts
	· Ethos
· Pathos
· Logos
	
	
	
	
	

	8.  Compare how different media forms (e.g., television news, news magazines, documentaries, online news sources) cover the same event
	· Determining audience
· Comparison/Contrast
	
	
	
	
	

	9.  Analyze and evaluate the way language choice (e.g., repetition, use of rhetorical questions) and delivery style (e.g., eye contact, nonverbal messages) affect the mood and tone of the communication and make an impact on the audience
	· Rhetorical question
· Style
· Determining audience
	
	
	
	
	

	10.  Use elements of speech forms-introduction, transitions, body, and conclusion—including the use of facts, literary quotations, anecdotes, and/or references to authoritative sources
	· Rhetorical fragment
· Rhetorical question
· Anadiplosis
· Anaphora
· Parallelism
· Juxtaposition
· antithesis
	
	
	
	
	

	11.  Use effective delivery skills (e.g., appropriate volume, inflection, articulation, gestures, eye contact, posture, facial expression)
	· Effective speech delivery skills
	
	
	
	
	

	12.  Give impromptu and planned presentations (e.g., debates, formal meetings) that stay on topic and/or adhere to prepared notes
	· Focus
· Proper note-taking skills
	
	
	
	
	

	WRITING STANDARDS
	
	
	
	
	
	

	13.  Write and deliver persuasive speeches that use logical, emotional, and ethical appeals; structured arguments; and relevant evidence from a variety of sources
	· Ethos 
· Pathos
· Logos

	
	
	
	
	

	14.  Revise, refine, edit, and proofread own and others’ writing, using appropriate tools (e.g., checklists, writing conferences, student-developed and professional rubrics or models), to find strengths and weaknesses and to seek strategies for improvement
	· Color Coding
· Organization
· Sentence variety
· Content
· Experimentation of sentence variety
· Use of various sentence openings
	
	
	
	
	

	15.  Craft first and final drafts of persuasive papers that support arguments with detailed evidence, exclude irrelevant information, and correctly cite sources
	· Persuasive speech

	
	
	
	
	

	16.  Establish and develop a clear thesis statement for informational writing or a clear plan or outline for narrative writing
	· Thesis development
	
	
	
	
	

	17.  Use parallel structure to present items in a series and items juxtaposed for emphasis
	· Parallelism
· Juxtaposition
· 
	
	
	
	
	



